
Manager, Events (Reporting to Deputy Director, Market Intelligence & Strategic 
Communications)             

Market Intelligence & Strategic Communications Department (Based in Kuala 
Lumpur)  

Job Description 

 To initiate, identify and execute an annual programme of events that will support 
LIBFC’s marketing strategy and enhance awareness and understanding of 
Labuan as a preferred midshore international finance and business centre 

 To develop the content for the events proposed for marketing purposes, which 
may and may not involve external event coordinators where relevant, at the 
agreed budget and based on standard operating procedures 

 Responsible for all elements of event planning, including identifying event 
logistics and negotiating contracts 

 To organise the programme of events to the highest professional standards and 
to demonstrate professionalism at all times during event roadshows and in any 
business dealings involving external parties 

 To increase the number of contact points in the database and ensure that the 
data fields in the CRM is entered and updated accurately as well as and 
segmented into relevant categories 

 Develop an understanding of promotional activities being conducted by 
competitive jurisdictions (e.g. Singapore, Hong Kong, Mauritius, Dubai, Cayman 
Islands, British Virgin Island, Jersey) and keep LIBFC at the forefront of 
innovation in the activities we carry out 

 To liaise and coordinate with external parties relating to marketing activities such 
as roadshows, vendors and other third party service providers 

 Identify and develop relationships with key stakeholders towards a mutually 
beneficial aim 

 Manage the department budget and ensure all governance issues are adhered to 
 To undertake any other assignments to support the department/organisation from 

time to time.  
 

Requirements 
 Candidate must possess at least a Bachelor’s Degree, Post Graduate Diploma, 

Professional Degree or Master’s Degree in Business 
Studies/Administration/Management, Marketing, Mass Communications or 
equivalent 

 Minimum of 8 years of directly related experience in the financial services 
industry 

 Proficient computer skills in Microsoft Word, PowerPoint, Outlook and Excel, and 
Salesforce preferred 

 An impeccable command of spoken and written English – this requirement is a 
prerequisite 



 Strong attention to detail, superior project management skills and ability to multi-
task  

 Ability to follow through on tasks with minimal supervision while working in a fast-
paced environment, often times with interacting with global or regional partners 

 A high level of maturity is a prerequisite 
 A collaborative approach to working as part of a team 
 An understanding of or experience in the offshore financial services industry 

would be a distinct advantage  
 Proficiency in Chinese (Mandarin) is an added advantage 
 Willing and able to travel (domestic and international) 
 Please note that only Malaysians or those with a valid working permit in Malaysia 

will be considered. 
 


